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Live Experience + Online = 

High Engagement + High, More Persuasive Reach & Frequency 

Pre-Event + At-Event + Post-Event + Way-Beyond-Event 

Ownership, Conversation, Enthusiasm, Influence 

If We Do This Right... 
We are creating 

Community = Relationships = Customers 
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Two Greatest Drivers of Loyalty,  
Enthusiasm & Purchase: 
>Personal brand experience 
>Trusted recommendation 

Live Communications... 
>Creates and delivers the experience 

>Activates enthusiasts/influencers: “Shouting” mode 

If We Do This Right... 
We provide brands with an exponentially larger                                                                          

—more effective and efficient—customer-creation platform 
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What was it 
 that our ancestors scrawled on cave walls... 

that Shakespeare used to illuminate the human condition... 
that Walt Disney leveraged into a theme park empire... 

that Luke Skywalker embarked on in search of himself...? 

The Narrative Journey 

We live, think, and communicate via narrative 
We are hard-wired—pre-disposed—to consume the world 

this way 

If We Do This Right... 
We deliver the most dimensional, immersive, powerful                 

proposition in all of marketing 



The Marketing-Based Narrative:  
5 Phases of Customer Conversion 

Only Live Communications Addresses All Phases 

LIVE 
COMMUNICATIONS 





Being so close to the customer provides                                    
Live Communications with a wealth of data to be                                                                         
collected, measured, analyzed, and fashioned                                         
into the kind of insight-supported foundation                                                                          
that successful marketing programs require 



Who and where are your customers? 

How do you leverage/evolve their perceptions of you? 

 What do they consider valuable, rewarding, worthwhile? 

How do they like to be engaged? 

Where are they in the buying process? 
How can you influence that process? 

Why do your best prospects act the way they do today? 

How are your best prospects likely to act in the future? 

How do you transform these insights into results? 



If We Do This Right... 
We collect vital data and build predictive models                                                              

that create more customers 
This success is replicated and continually improved upon 
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leads measurably to 
PURCHASE 

FUNNEL 
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POWERFULLY BALANCED APPROACH 

LIVE COMMUNICATIONS 
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New and exciting on many levels 

Attracting fresh, innovative talent 

Ability to get brands closer to customers—on an 
exponential scale—is highly effective, immensely 

efficient, and proven every day 

Being embraced—even driven—by clients 

An ROI machine 

The future 







TS480: Keynote: The Event 
Business is Dead! Long Live the 

Event Business! 

CEU CODE: DW34 


